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REPORT ON REEL MAKING COMPETITION 

Theme: "Combating Antimicrobial Resistance" 

 

Institution Sarojini Naidu Vanita Pharmacy Maha Vidyalaya (Co-Ed.), Tarnaka, 

Secunderabad 

Event Reel Making Competition 

Programme Conducted as part of World Pharmacists Day Celebrations 

Date & Time 28 September 2026 | 2:00 PM – 3:00 PM 

Venue Auditorium 

Theme Combating Antimicrobial Resistance (AMR) 

 

1. Faculty Co-ordinators 

 Dr. M. Swetha 

 Dr. Ramya 

 Mrs. Sameera 

 Mrs. A. Jyothi 

 Mrs. B. Krishnaveni 

2. Judges 

 Dr. B. Chandra Shekhar Reddy 

 Dr. P. Hyma 

 

 

 



3. Participants List & Winners 

Team No. Team Name / Lead Participants Name Class & Section 

1 Mani Varshini Mani Varshini, Manasa, Sneha, Rishika  B.Pharm V 

2 Rithika (WINNER) Rithika, Likhitha, Spandana, Srividya B.Pharm V 

3 Anjali Anjali, Shruthi, Triveni, Akhila, 

Summaiya 
B.Pharm V 

4 Pranati Pranati, Sravanthi, Akshitha, Sharanya B.Pharm VII 

5 Saleha Saleha, Ruhinaaz B.Pharm V 

6 Sanjeevani Sanjeevani B.Pharm VII 

7 Pooja Pooja, Yachi, Rashmi B.Pharm VII 

8 Nandana Nandana, Rani, Bhagyasri B.Pharm VII 

9 Hiba Hibatul Ravoof, Saniya Tabassum B.Pharm VII 

 

4. Programme Report 

The Reel Making Competition was organized at Sarojini Naidu Vanita Pharmacy Maha Vidyalaya as part of the World 

Pharmacists Day celebrations, with the central theme of "Combating Antimicrobial Resistance (AMR)". The activity 

was designed to utilize short-form video communication as a creative and engaging medium for spreading awareness 

about antimicrobial resistance and promoting the responsible, rational use of antimicrobial agents.  

The competition encouraged students to develop informative, captivating reels that communicated key healthcare 

messages related to AMR in a simple, relatable, and visually appealing manner. Through creative digital storytelling, 

participants highlighted the causes and consequences of antimicrobial resistance, the significance of antibiotic 

stewardship, and practical steps to prevent antibiotic misuse.  

The submissions were evaluated by the appointed judges, Dr. B. Chandra Shekhar Reddy and Dr. P. Hyma, focusing on 

relevance to the theme, scientific accuracy, creative execution, message clarity, and overall visual presentation. Among 

the participating teams, Team 2 (comprising Rithika, Likhitha, Spandana, and Srividya from B.Pharm V Semester) 

secured 1st Place and was selected to represent the institution at the next higher levels of the competition. 

5. Objectives 

 To create widespread awareness about antimicrobial resistance (AMR) and its critical significance as a global 

public health concern. 

 To promote responsible, rational, and evidence-based use of antimicrobial agents among pharmacy students and 

the broader community. 



 To encourage students to leverage creative digital media formats for communicating complex pharmaceutical and 

healthcare concepts. 

 To highlight the role of future pharmacists in leading antimicrobial stewardship initiatives. 

 To foster creativity, scientific thinking, digital storytelling, and presentation skills among students.  

 To identify and select top student entries to represent the institute in state and national level competitions. 

6. Outcome 

 Provided a dynamic platform for students to synthesize and communicate key principles of AMR through engaging 

video reels. 

 Enhanced student competence in digital media creation, scientific communication, and collaborative teamwork.  

 Reinforced the commitment to antimicrobial stewardship and responsible medication practice across the student 

body. 

 Successfully selected Team 2 for advancement to higher competition stages, representing institutional excellence.  

7. Impact of the Event 

 Heightened student awareness regarding the severe global health threats posed by antimicrobial resistance.  

 Demonstrated the effectiveness of modern short-form video content in delivering impactful public health 

education. 

 Empowered pharmacy students to serve as active health communicators and advocates for rational antibiotic usage.  

 Promoted healthy competition, innovative thinking, and peer-to-peer engagement across B.Pharm batches. 

8. Conclusion 

The Reel Making Competition organized on World Pharmacists Day served as an outstanding educational and 

awareness-driven event. By uniting scientific precision with digital creativity, the competition successfully engaged 

students and disseminated vital healthcare knowledge. The recognition and advancement of Team 2 to the next level 

underscores the caliber of scientific communication achieved during the event.  

9. Event Gallery & Glimpses 

 

 

 

 

 



 

 



 

 

 

 

 

 

 



 





 



 

 

 

 

 

 

 


